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10* WORDS

* Strategic
e Integrated
* Intentional
* |terative

e Audience-centered
* Inclusive
e Authentic

*16

e Clear
« Concise
« Correct
« Consistent

« Usable

* Visual

» Accessible

« Measurable
« Good







“the purposeful use
of communication
by an organization
to fulfill its
mission”

Hallahan et al., 2007



https://www.tandfonline.com/doi/abs/10.1080/15531180701285244
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Academic Homecoming:
A Magjor Celebration

THURSDAY, MARCH 20, 2014 5-7 P.M.
MAIN QUAD, WEST CAMPUS

Sophomores, congratulations on declaring your majors.
Celebrate together at this special event just for the Class of 2016.
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Sophomore Class Council

Academic Homecoming
A Magjor Celebration

THURSDAY, MARCH 20, 2014 5-7 P.M.
MAIN QUAD, WEST CAMPUS

Sophomores, celebrate your major declaration

together at this special event just for you.
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Who are your
audiences?

Where are they?

What do they
need?







INCLUSIVE

Johnny Andrews/UNC-Chapel Hill
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DIGITAL MEDIA
MARKET OUTLOOK

. Master of Science in
Digital Media Management

10.25% =i
=

USC Annenberg

HUSSMAN SCHOOL OF JOURNALISM AND MEDIA
Master of Arts in Digital Communication

N o

'Tis the season for new
MADC graduates

Communications professionals in the Class of 2022 of the UNC School of
Media and Journalism's online master's program will celebrate the holidays
as graduates, having successfully defending their final thesis projects.




CLEAR
CONCISE
CORRECT
CONSISTENT




“When a sentence
IS made stronger,
it usually
becomes shorter.
Thus, brevity is a
by-product of
vigor.”

Strunk and White, 1972



https://books.google.com/books/about/The_Elements_of_Style.html?id=RHwlKwAACAAJ

“Punctuation
directs you how
to read, in the
way musical
notation directs a
musician how t

play.”

20
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Truss, 2003



https://www.penguinrandomhouse.com/books/294386/eats-shoots-and-leaves-by-lynne-truss/




USABLE

“We're thinking ‘great
literature’ (or at least
“product brochure”), while
the user’s reality is much
closer to 'billboard going
by at 60 miles an hour.”

Krug, 2014



https://sensible.com/dont-make-me-think/




“Photography is
one of the best
tools to
communicate a
sense of place. It
often creates the
first impression
with its visual
presence.”

identity.unc.edu



https://identity.unc.edu/content/photography/

VISUAL

CONTRAST | REPETITION

Unique elements in a design should 2 Repetition breeds cohesivenessina
COLOR stand apart from one another. One : design. Once a design pattern has
way to do this is to use contrast. Good 3 been established - for example, a
contrast in a design - which can be dotted border or a specific
TONE/VALUE - achieved using elements like color, typographic styling - repeat this
tone, size, and more - allows the pattern to establish consistency.

viewer's eye to flow naturally.

The short version?

SIZE/SHAPE - .
To the left, you can see 4 ways to
create contrast in your design. Establish a style for each element in m m

{ PRINCIPLES

adesign and use it on similar elements.

DIRECTION - .

»MENT

Proper alignment in a design means that

PROX
IMITY

DESIGN

quick reference poster

every elementinitis visually connected to
another ment. Alignment allows for
cohesive ; nothing feels out of place or
disconnected en alignment has been
handled well

s popPleaf e | Archibald, 2012



https://paper-leaf.com/insights/principles-of-design-quick-reference-poster/

VISUAL

(WHITE SPACE)







ACCESSIBLE

Top 10 Tips for Digital Accessibility

« Headings  Descriptive link text
 Consistent layout  Color contrast

« Keep it text * Alternative text
 Text size and spacing » Captions and

transcripts
» Ask the DAO

digitalaccessibility.unc,edu

* Plain language



https://digitalaccessibility.unc.edu/resources/top-10-tips/

ACCESSIBLE

Contrast Checker

Home > Resources > Contrast Checker

Foreground Color Background Color
#4B9CD3 | [ #132948 | N
Lightness < Lightness
e

[

Contrast Ratio

4.83:1

permalink

Normal Text

(YIS Pass ]

WCAG AAA:  Fail

Large Text

(XTI Pass ]
XTIV Pass ]

Graphical Objects and User Interface Components

weac A (D

I| Il

Text Input

webaim.org



https://webaim.org/resources/contrastchecker/




MEASURABLE

Some metrics we use:

* Big picture: applications started, completed
(demographic breakdowns within those)

* Prospect growth: campaign leads, email sign-ups, cost
per acquistion

« Ad performance: click rate, cost per click

« Awareness/brand awareness: visitors, page views,
email opens, ad clicks, ad impressions

« Engagement: email clicks, social media actions







“... no one would NIRRT
care how well or  [ENRBREE ot
how badly Mr. - '
White expressed
himself, if he did
not have perfectly
enchanting things
to say.”

Vonnegut, 1980



https://www.bu.edu/clarion/guides/vonnegut-1980.pdf

